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Part 1: Information

Module title: Working in the Cultural Sector
Module code: UPCBS8E-30-3

Level: Level 6

For implementation from: 2027-28

UWE credit rating: 30

ECTS credit rating: 15

College: College of Arts, Technology and Environment
School: CATE School of Arts

Partner institutions: None

Field: CULTURAL INDUSTRIES

Module type: Module

Pre-requisites: None

Excluded combinations: None
Co-requisites: None

Continuing professional development: No

Professional, statutory or regulatory body requirements: None

Part 2: Description

Overview: In this module, students will consider the ways in which the shape of the
communications and creative industry is influenced by local, national and global
agencies, government policies, advocacy and lobbying organisations and funding
models; how they can situate their practice within this environment; the way different
work cultures typically operate within the sector and the roles available; and the

range of pathways available for developing their professional careers. Students will
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have completed a work placement prior to commencing the module and will reflect

on their experience of working in the cultural sector.
Features: Not applicable

Educational aims: To provide opportunities for the study of the ways government
agencies, industry bodies and policies influence cultural production and
communications practices at local, national and global levels, drawing on cultural

and media theories and research methods.

To develop students’ understanding of the creative and communications industry
sector landscape, the different work cultures operating in this distinctive environment
and the pathways to developing their professional careers with attention to issues of

power relations and inequalities, in relation to gender, race, class etc.

To enable students to gain experience of working practices in the cultural sector and

reflect on this in ways that support their transition to the professional workplace.

To develop students' understanding of the cultural and media research
methodologies, such as cultural mapping, observation, autoethnography and
interviewing, which can be used to develop an analysis of production practices,
networking organisations and audience engagement as an aspect of working in the

cultural sector.

To develop students’ understanding of the debates concerning social justice, power
relations, the appropriation of others’ voices or ethnic and indigenous heritage in
extractive media practices and the use and role of alternative media practices in
communicating for and about policy issues, social change, diversity and

inclusion/enablement, including decolonising approaches.

Outline syllabus: The module will introduce the institutions, agencies and policies
relevant to a wide range of work in the cultural sector, looking at the differences
between international, European, UK, regional and urban frameworks and industry
profiles. It will introduce the concept of lobbying and advocacy, using examples of
industry lobbying practices and organisations, as well as those advocating for

different groups with the aim of increasing civic participation, diversity and inclusion
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and how these inform private, public and third sector organisations and workplaces.
It will consider different models and contexts of production and use case studies to
enable students to consider where they may situate their practice and develop
professionally, as well as elaborating the range of different roles and working
practices typical of the sector. It will identify networking organisations, career
opportunities, training bursaries and employment platforms, drawing on colleagues in
the University’s careers service, to equip students with an understanding of the
opportunities, but also the obstacles and inequalities endemic to the sector, and to
enable students to devise ways of navigating their way towards their chosen

professional working environment.

Part 3: Teaching and learning methods

Teaching and learning methods: Through a combination of lectures, seminars,
talks, workshops and tutorials the module will introduce and engage students with
industry materials and research, organisational and government policy framings,
funding models etc alongside the theories and research methods most suited to
gaining a critical understanding and engagement with the varied elements of the
cultural sector as a workplace. This understanding will be applied to both an analysis
of contemporary industry case studies and to their engagement with their practical
experience of working in the sector, and the skills and knowledge relevant to creative

cultural production and media communications processes.

Student learning will also be supported by the university’s VLE, where teaching
slides, reading lists, weekly preparation, discussion boards and lecture recordings
are hosted. Students will also be able to access assessment briefs from the start of
teaching and will be offered bespoke assessment advice during scheduled teaching
time. In addition, students will have regular opportunities to discuss their teaching

and learning with the module teaching team, both in-person or online.

Module Learning outcomes: On successful completion of this module students will

achieve the following learning outcomes.
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MO1 Critically evaluate the work and creative processes, demonstrating self-
awareness and a commitment to continuous improvement and professional

development.

MO2 Confidently contribute to discipline debates, critically evaluating existing

research and presenting well-supported arguments based on evidence.

MO3 Demonstrate an understanding of, and ability to analyse and critique the
agencies, policies and influences operating at different levels in the cultural

sector as a place for professional working practices.

MO4 Demonstrate an understanding of, and ability to apply, the cultural and
media research methodologies which can be used to develop an analysis of the

distinctive factors involved in working in the cultural sector.
Hours to be allocated: 300
Contact hours:
Independent study/self-guided study = 228 hours
Face-to-face learning = 72 hours

Reading list: The reading list for this module can be accessed at

readinglists.uwe.ac.uk via the following link https://uwe.rl.talis.com/index.html

Part 4: Assessment

Assessment strategy: Assessment will be a portfolio of materials developed during
the research process. This is designed to test various learning outcomes and areas
of the module curriculum. Students have some choice in their choice of case study
and the contents and focus of the project. A practice-based submission equivalent to

a written piece is acceptable subject to agreement by the Module Leader.

The portfolio will include a research case study essay, which requires students to
critically examine an aspect of the cultural industry landscape through the lens of
cultural and media methods, practices and theories, evaluating how the factors

influencing the example impact on working practices, and addressing the issues and
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key themes introduced throughout the module. The portfolio will also include a
project oriented either to a reflection on the student’s experience of working in the
cultural sector, and the factors influencing the context and practices distinctive to
their workplace; or a strategy designed to develop their own practice or research as
independent producers (e.g. curation, exhibiting, self-promotional materials, etc).
The project will require students to reflect on the skills and knowledge required to
situate themselves in the industry landscape and its engagement with audiences and
publics, and develop a distinctive professional profile as either media and
communications employees or independent creative producers. It will also require
them to apply their critical understanding of communication methods, practices and
theories to evaluate the way media and communications professionals engage with

industry processes and consider social impacts and opportunities for change.

Formative assessment: in advance of the final deadline, students will be offered
assessment consultations to discuss their plans, and the opportunity to receive

feedback on a plan and/or a partial version of their work.

The re-sit will match the first sit.
Assessment tasks:

Portfolio (First Sit)

Description: Portfolio of approximately 2 elements (equivalent 4000 words)
Weighting: 100 %

Final assessment: Yes

Group work: No

Learning outcomes tested: MO1, MO2, MO3, MO4

Portfolio (Resit)

Description: Portfolio of approximately 2 elements (equivalent 4000 words)
Weighting: 100 %

Final assessment: Yes

Group work: No

Learning outcomes tested: MO1, MO2, MO3, MO4
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Part 5: Contributes towards

This module contributes towards the following programmes of study:

Culture, Media and Creative Industries BA (Hons) 2025-26
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