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Part 1: Information

 

Module title: Self and Society in Business Management 

Module code: UMOTDL-45-M 

Level: Level 7 

For implementation from: 2025-26 

UWE credit rating: 45 

ECTS credit rating: 22.5 

College: College of Business and Law 

School: CBL Bristol Business School 

Partner institutions: None 

Field: Organisation Studies 

Module type: Module 

Pre-requisites: None 

Excluded combinations: None 

Co-requisites: None 

Continuing professional development: No 

Professional, statutory or regulatory body requirements: None 

 

Part 2: Description

 

Overview: This module explores the intricate relationship between the self and 

society in the context of business management. Students will examine how the 

interplay between individual identity and societal factors shape and influence 

dynamic business environments. 

Features: Not applicable 
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Educational aims: The overarching aim of this module is for students to develop an 

understanding of business management concepts and behavioural science.  

 

Students will cultivate a deep understanding of self identity and society in a 

professional business context, exploring how personal values influence the purpose, 

goals, and outcomes of organisations. 

 

Emphasis is placed on cross-cultural communication and collaboration, equipping 

students to work effectively, ethically, and respectfully in diverse global 

environments. 

Outline syllabus: The syllabus will incorporate the intersectionality between ‘self’ 

and ‘society’.  

 

The ‘self’ part of the module will be underpinned by behavioural science and an 

indicative syllabus will include (although is not limited to) content such as:  

 

Self-awareness and identity   

Motivation and personal drivers   

Cognitive biases and decision-making   

Team dynamics   

Resilience and coping mechanisms   

Leadership  

Influence of past and cultural background   

 

The ‘society’ part of the module will be underpinned by sociology, economics, 

politics, strategy, and history and an indicative syllabus will include (although is not 

limited to) content such as:  

 

Sociology of business   

Capitalism and economic systems  

Political systems and business  

Globalisation and economic inequality  

Colonialism and post-colonial perspectives in business  
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Sustainability and climate change 

Strategic Management 

 

Part 3: Teaching and learning methods

 

Teaching and learning methods: This module offers an in depth overview of 

business management, underpinned by key principles of the theories of social 

behaviour.  

 

Teaching methods include lectures, interactive workshops, and feedback sessions, 

allowing students to explore theories, concepts, and case studies.  

 

The Virtual Learning Environment (VLE) will provide access to all course materials, 

including lecture slides, reading resources, videos, links to relevant websites, 

announcements, and assessment details, supporting students’ learning and 

engagement throughout the module. 

 

Prepare 

 

Students engage in preparation by reading and studying the provided materials to 

build foundational knowledge. This independent study involves exploring diverse 

resources such as videos, books, journals, and professional publications to enhance 

their understanding of the concepts being taught. 

 

Participate 

 

Students will need to actively engage in class activities, including group tasks, 

discussions, and interactive sessions.  

 

Practise 

 

Through taught sessions and activities, students will apply their learning to real life 

business and management cases, scenarios, and practice. A strong focus is placed 
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on reflecting on their self-identity and position within society and exploring how 

personal values influence their decision making. 

Module Learning outcomes: On successful completion of this module students will 

achieve the following learning outcomes.   

MO1 Demonstrate a critical understanding of business management and 

behavioural science knowledge.  

MO2 Analyse data and information to provide insights to complex business 

management scenarios.  

MO3 Apply business management and behavioural science concepts to diverse 

contexts.  

MO4 Demonstrate a critical understanding of what it means to be a professional 

global citizen within business management reflecting on individual values. 

Hours to be allocated: 450 

Contact hours: 

Independent study/self-guided study = 342 hours 

Face-to-face learning = 108 hours 

Reading list: The reading list for this module can be accessed at 

readinglists.uwe.ac.uk via the following link https://rl.talis.com/3/uwe/lists/9759702D-

A574-EB3C-0662-04579AF8834D.html?lang=en-GB&login=1 

 

Part 4: Assessment

 

Assessment strategy: The assessment for this module is based on the submission 

of three distinct tasks, designed to help students develop and demonstrate their 

critical understanding of business management concepts and behavioral science. 

The tasks integrate theoretical knowledge with practical application, encouraging 

critical thinking, personal reflection, and professional development. It aligns with the 

module's overarching aim of exploring self-identity, societal influences, and their 

impact on organisational purpose and outcomes. 

 

file:///C:/Users/TA-SAUNDERS/Desktop/%5bwt-Resources.URL%5d
file:///C:/Users/TA-SAUNDERS/Desktop/%5bwt-Resources.URL%5d
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To support students in completing each task, detailed guidelines will be provided for 

each section, outlining expectations, assessment criteria, and submission 

requirements. The assessment approach is inclusive and accommodates the 

diversity of student backgrounds, ensuring accessibility and fairness. Resources and 

support will be available to assist students in meeting the assessment requirements. 

 

The assessment allows students to analyse and apply business management and 

behavioral science principles while preparing for the complexities of global business 

environments. By completing the three tasks students will demonstrate their ability to 

reflect, analyse, and make informed decisions, aligning with the graduate attributes 

and employability principles of the programme. 

 

Task 1 - Reflection 20% - Students will engage in self-reflection to explore their 

identity and role within society. By applying behavioural science concepts, they will 

aim to understand how their unique perspectives influence their business decision-

making. Length - 1000 words 

 

Task 2 - Report 40% - Students will critically analyse business management and 

behavioural science concepts alongside relevant data and information to develop 

insightful solutions for complex business management challenges. This assessment 

evaluates both knowledge and understanding of core concepts and the ability to 

effectively interpret and analyse data-driven insights to real-world scenarios. Length - 

2500 words 

 

Task 3 - Presentation 40% - Students will integrate the knowledge and skills gained 

throughout the module and previous assessments to make well-informed decisions 

and provide thoughtful recommendations for a novel scenario. Length - 15 minutes 

 

The resit assessment will match the first sit. 

Assessment tasks:  

Reflective Piece (First Sit) 

Description: Reflection (1000 words) 
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Weighting: 20 % 

Final assessment: No 

Group work: No 

Learning outcomes tested: MO4 

 

Report (First Sit) 

Description: Report (2500 words) 

Weighting: 40 % 

Final assessment: No 

Group work: No 

Learning outcomes tested: MO1, MO2 

 

Presentation (First Sit) 

Description: Presentation (15 Minutes) 

Weighting: 40 % 

Final assessment: Yes 

Group work: No 

Learning outcomes tested: MO3 

 

Reflective Piece (Resit) 

Description: Reflection (1000 words) 

Weighting: 20 % 

Final assessment: No 

Group work: No 

Learning outcomes tested: MO4 

 

Report (Resit) 

Description: Report (2500 words) 

Weighting: 40 % 

Final assessment: No 

Group work: No 

Learning outcomes tested: MO1, MO2 

 

Presentation (Resit) 
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Description: Presentation (15 Minutes) 

Weighting: 40 % 

Final assessment: Yes 

Group work: No 

Learning outcomes tested: MO3 

 

 

Part 5: Contributes towards

 

This module contributes towards the following programmes of study:  

Business Management [Frenchay] MSc 2025-26 

 


