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MODULE SPECIFICATION 
 

Part 1:  Basic Data 
 

Module Title Management Research 
 

Module Code UMSD3M-15-M 
 

Level M Version 1.2 

UWE Credit Rating 
 

15 ECTS Credit 
Rating 

7.5 WBL module? No 

Owning Faculty FBL Field 
 

Strategy and International 
Business 

Department BBS, Strategy and Operations 
Management (SOM) 

Module Type Standard 
 

Contributes towards  MSc International Management;  MSc Global Trade 
 

Pre-requisites 
 

None Co- requisites None 

Excluded 
Combinations 

None Module Entry 
requirements 

None 

First CAP Approval 
Date 

QMAC 2011 Valid from September 2011 

Revision CAP 
Approval Date  

26 March 2015 Revised with 
effect from 

September 2015 

   

Review Date  
 

Sept 2017  

 

Part 2:  Learning and Teaching 
 

Learning 
Outcomes 
 

The module aims to enable students to understand the importance of gaining and 
using knowledge and evidence to inform management decision-making and academic 
study. It is designed to equip students with knowledge and skills to collect, critically 
evaluate, interpret and present relevant information. During the module students will 
be encouraged to engage with a variety of academic perspectives that inform 
management research and decision-making. 
 
On successful completion of this module students will be able to: 
 

 Critically analyse a range of academic perspectives with reference to their role 
in the creation and use of different types of knowledge (Component B)  
 

 Demonstrate an appreciation of the contextual relevance of such perspectives 
in research design and in the selection of appropriate analytical techniques 
(Component B) 
 

 Discuss how culture and the values of the researcher, and others with an 
interest in the outcome of research, affect the research process and how data 
are gathered and used (Component A) 
 

 Evaluate the role of research-based knowledge and evidence in complex 
managerial decision-making and policy formation (Components A and B) 
 

 Make informed decisions about appropriate methodologies, commonly-used 



methods and any particular challenges of undertaking management research 
in a global context (Components A and B) 
 

 Appraise the ethical and practical issues arising in carrying out research, and 
take account of these issues when developing a research proposal 
(Component B) 
 

In addition, the educational experience may explore, develop and practise, but not 
formally assess, the following learning outcome: 

 
On successful completion of this module students will be able to: 

 

 Work in teams to debate the merits and drawbacks of different approaches to 
the gathering, interpretation and presentation of data 
 

 Demonstrate knowledge of different approaches to learning, using evidence 
and presenting academic arguments 

Syllabus Outline 
 

 A review of the main philosophical and theoretical perspectives associated 
with creation of management knowledge  

 Reviewing literature and other sources of evidence critically  

 Identification and critical analysis of significant types of research strategy 
used in management research 

 Critical evaluation of ethics and values in the research process and the 
importance of considering risk to researchers and participants in designing 
any research. Consideration of the purpose and role of ethics committees 
and the completion of ethical audits. 

 Questions and debates related to the nature and use of evidence and how 
it relates to managerial decision-making and academic studies 

 Discussion of the process of planning and designing research: proposals, 
strategies, etc.  

 Comparing and contrasting methodologies and methods in conducting 
research 

 Consideration of approaches to the analysis, interpretation and 
presentation of data for different audiences 

Contact Hours 
 

12 weekly two hour sessions. Scheduled contact is supplemented by independent 
learning structured around reading and topics set in advance. In addition, students are 
encouraged to attend seminars organised by the Faculty of Business and Law. 
 

Teaching and 
Learning 
Methods 
 

Learning in the module is achieved through a combination of class-based activity, 
group-based activity and independent study. The classroom sessions are designed to 
actively support the development of independent learning strategies by the students. 
The sessions combine formal lecture input with a wide range of participative activities 
including case studies, individual and group-problem solving activities, student-led 
discussions of existing research and article reviews. Students will be encouraged to 
study directed readings and to critique policy documents and research articles. 
 
Students will be asked to explore key themes in more depth through their private 
reading and individual study, and will be encouraged to reflect on the similarities and 
differences in different approaches to learning, creating knowledge, interpreting 
evidence and presenting management and academic arguments. They will also be 
asked to reflect on the application of these ideas to their own interests. 
 
 



Key Information 
Sets Information 
 
 
 
 

 

Key Information Set - Module data

Number of credits for this module 15

Hours to 

be 

allocated

Scheduled 

learning and 

teaching 

study hours 

Independent 

study hours

Placement 

study hours

Allocated 

Hours

150 24 126 0 150

 
 

The table below indicates as a percentage the total assessment of the module which 
constitutes a - 
 
Written Exam: Unseen written exam, open book written exam, In-class test 
Coursework: Written assignment or essay, report, dissertation, portfolio, project 
Practical Exam: Oral Assessment and/or presentation, practical skills assessment, 
practical exam 
 
Please note that this is the total of various types of assessment and will not 
necessarily reflect the component and module weightings in the Assessment section 
of this module description: 
 

Total assessment of the module:

Written exam assessment percentage 0%

Coursework assessment percentage 75%

Practical exam assessment percentage 25%

100%  
 
 

Reading 
Strategy 
 

All students will be encouraged to make full use of the print and electronic resources 
available to them through membership of the University. These include a range of 
electronic journals and a wide variety of resources available through websites and 
information gateways. The University Library’s web pages provide access to subject 
relevant resources and services, and to the library catalogue. Many resources can be 
accessed remotely.  
 
Students will be directed towards the FBL study skills website as appropriate. Students 
will be encouraged to use Blackboard resources referred to in the module handbook. 
Students are not expected to purchase a core text for this module. 
 
The following list is provided for validation panels/accrediting bodies as an indication of 
the type and level of information students may be expected to consult. As such, its 
currency may wane during the life span of the module specification. However, as 
indicated above, current advice on what to read will be available via other, more 
frequently updated mechanisms. 
 

Indicative 
Reading List 

The following list is offered to provide validation panels/accrediting bodies with an 
indication of the type and level of information students may be expected to consult.  As 
such, its currency may wane during the life span of the module specification.  
However, as indicated above, CURRENT advice on readings will be available via other 
more frequently updated mechanisms.  
 
Indicative Reading List  
 

1. Alasuutari, P., Bickman, L. and Brannen, J. (eds) (2008) The SAGE Handbook 
of Social Research Methods London: Sage 



2. Bell, J., and Waters, S. (2014). Doing Your Research Project: A guide for first-
time researchers. McGraw-Hill Education (UK).  

3. Bryman, A. and Bell, E. (2011) Business Research Methods, 3
rd

 ed. Oxford: 
Oxford University Press 

4. Easterby-Smith, Thorpe, R., and Jackson, P. (2012) Management Research, 
4

th
 ed., London: SAGE Publications Ltd     

5. Eriksson, P. and Kovalainen, A. (2008) Qualitative Methods in Business 
Research. London: SAGE Publications Ltd      

6. Flick, U. (2011) Introducing Research Methodology: a beginner's guide to 
doing a research project, Sage: London 

7. Harvey, M and Blackman, K. (2005) Researching Business and Management: 
a roadmap for success, London: Palgrave Macmillan  

8. Lee, N. (2008) Doing Business Research: a Guide to Theory and Practice, 
London: Sage  

9. Moutinho, L. (2011) The Sage Dictionary of Quantitative Management 
Research London: Sage  

10. Saunders, M., Lewis, P. and Thornhill, A. (2012) Research Methods for 
Business Students, 6th Edition, Paperback, 728 pages, ISBN: 
9780273750758 

11. Sekaran, U. and Bougie, R. (2010) Research Methods for Business: a skill 
building approach, 5

th
 Edition, Oxford: John Wiley & Sons 

12. Yin, R. K. (2013) Case study research: Design and methods, Sage 
publications. 

 
Journals 
Some journals that may be particularly useful are listed below. You can use electronic 
databases, abstracts and bibliographies to identify journals and articles that are 
relevant their own project.  Many journals can now be accessed electronically via the 
University’s intranet.  Examples of journals you may find particularly useful include: 
 

 Electronic Journal of Business Research Methods  

 Journal of Social Science Research 

 Organizational Research Methods 

 Journal of Applied Psychology 

 Qualitative Research Journal 

 Journal of Mixed Methods Research 

 Management Research Review 
 

The University has also prepared some on-line learning material on research methods: 
The Research Observatory. You can access the Research Observatory via the UWE 
home page- click on Learning and Teaching. 

 

 

Part 3:  Assessment 
 

Assessment Strategy 
 

The assessment comprises two components. The first assessment is a 
research proposal (75%; 2500 words). Students will be required to develop a 
research proposal on an international management topic set by the module 
staff. This proposal will include the aim and objectives of the research, a brief 
literature review highlighting relevant sources and identifying research 
themes, proposed research methodology and methods with accompanying 
rationale, and an audit of ethical and health and safety issues to be taken into 
consideration in designing the research. The second assessment (component 
A), which is the final assessment for this module, is an individual interview 
(25%; 10-15 mins) similar to a viva examination. 
 
 

 
 
 
 



Identify final assessment component and element 
 

Component A 

% weighting between components A and B (Standard modules only) 
                                                                

A:             B:            

25% 75% 

 

First Sit 
 

Component A (controlled conditions) 
Description of each element 

Element weighting 
(as % of component) 

1. Viva (10 minutes) 100% 

Component B  
Description of each element 

Element weighting 
(as % of component) 

1. Research proposal 2500 words 100% 

2.(etc)  

  

Resit (further attendance at taught classes is not required) 
 

Component A  (controlled conditions) 
Description of each element 

Element weighting 
(as % of component) 

1. Viva (10 minutes) 100% 

Component B  
Description of each element 

Element weighting 
(as % of component) 

1. Research proposal 2500 words 100% 

 
If a student is permitted a retake of the module under the University Regulations and Procedures, the 
assessment will be that indicated by the Module Description at the time that retake commences. 

 

 
 


