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Aim of module

This module aims to expose students to knowledge at/near to the forefront of tourism and events as
subject fields, and encourage them to engage with contemporary issues of relevance and substance —
including their implications for the provision and management of tourism and events. It assumes no prior
study of tourism or events, although the treatment of the subject matter — whilst broad — is suitable for
Level M (with an emphasis on ‘troublesome knowledge’, threshold concepts, deep learning and the
development and practising of higher order cognitive and intellectual skills).

Learning outcomes

On successful completion of this module students will be able to:

1.

Understand the economic, social and cultural significance of tourism and events, at a variety of
scales (global-local, society-the individual). [Components A and B]

Explain, apply and critique theories, concepts and ideas drawn from various disciplines — notably
anthropology, business and management, economics, geography, hospitality, psychology and
sociology — that are relevant to understanding the production, consumption and regulation of
international tourism and events. [Components A and B]

Critically analyse a range of emerging issues in the subject areas of tourism and events
management, with reference to leading edge research and current practice in the field.
[Components A and B]

Evidence advanced analytical ability in relation to a single issue of interest. [Component B]

Seek and evaluate data/information from a range of secondary sources (e.g. academic literature,
market intelligence). [Component B]

Sustain an argument, or defend a particular position, in speech as well as writing. [Component A
& B]

In addition, the educational experience may explore, develop and practise, but not formally assess, the
following learning outcomes:

Demonstrate intercultural competence, in circumstances that require it.
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e Creatively utilise ICTs to support independent learning and continuing professional development.
Syllabus outline

1. Tourism and events as global industries, phenomena, spectacles, and fields of study.

2. Tourism and events as part of a wider Experience Economy Experience Economy.

3. \Visitor/participant motivations and experiences.

4. Impacts of international tourism and events, in the context of triple-bottom-line-sustainability
(TBLS).

5. Public policy, tourism and events in a range of national contexts?

6. Intercultural communication for tourism and events managers.

7. ‘Tourism and Events 2.0’ — the role and implications of new media for producers and consumers.
8. Future challenges/prospects for tourism and events.

Teaching and learning methods

Learning in the module is achieved through contact sessions comprising of keynote lectures interspersed
with participatory learning activities on campus and online (made available via Blackboard) and
independent study. The classroom sessions are designed to actively support the development of
independent learning strategies by the students. Resources such as the University Library, as well as the
FBL Study Skills Web Site will also aid learning.

Reading strategy

Students are not expected to purchase a core text for this module, insomuch as there is no one textbook
available on the market that serves as such. Instead, they will be provided with a set of essential readings
specific to each issue addressed in the learning and teaching programme (in the form of a Reader), which
they are expected to consult throughout the duration of the module.

Further reading will be required to supplement the above, with the purpose of ensuring that students are
familiar with seminal and state-of-the art works of relevance. A list of readings to accompany each
contact session will be posted on Blackboard, but students are also expected to use their initiative in
selecting literature that is appropriate to their studies. (Much of this will take the form of research articles
in journals such as Annals of Tourism Research, Current Issues in Tourism, International Journal of
Event & Festival Management, Mobilities, Tourism Management and Tourist Studies.). To this end, they
will receive training in the use of the library catalogue, bibliographic databases and other electronic
resources, as part of their induction.

The following list is provided for validation panels/accrediting bodies as an indication of the type and level
of information students may be expected to consult. As such, its currency may wane during the life span
of the module specification. However, as indicated above, current advice on what to read will be available
via other, more frequently updated mechanisms.

Indicative reading list:

Ateljevic, 1., Pritchard, A. and Morgan, N. (eds.) (2007) The Critical Turn in Tourism Studies: Innovative
Research Methodologies, Oxford: Elsevier.

Benckendorff, P., Moscardo, G. and Pendergast, D. (eds.) (2009) Tourism and Generation Y, Wallingford:
CABI Publishing.

Bowen, D. and Clarke, J. (2009) Contemporary Tourist Behaviour: Yourself and Others as Tourists,
Wallingford: CABI Publishing.

Coles, T. and Hall, C. M. (eds.) (2008) International Business and Tourism: Global Issues, Contemporary
Interactions, Abingdon, Routledge.

Getz, D. (2008) Event Studies: Theory, Research and Policy for Planned Events, Oxford: Butterworth-
Heinemann.



Hannam, K. and Knox, D. (2010) Understanding Tourism: A Critical Introduction, London: Sage.

Morgan, M., Lugosi, P. and Brent Ritchie, J. R. (eds.) (2010) The Tourism and Leisure Experience:
Consumer and Managerial Perspectives, Wallingford: CABI Publishing.

Page, S. J. and Connell, J. (2010) Leisure: An Introduction, Harlow: Pearson.

Sharpley, R. (2008) Tourism, Tourists and Society (4th edition), Huntingdon: ELM Publications.

Urry, J. (2007) Mobilities, Cambridge: Polity.

Assessment

Students will be invited to produce a portfolio of (written) work using blogs, wikis and other collaborative
technologies, in response to a series of directed learning activities. This will be formatively assessed. The
summative assessment for this module takes the form of a literature review, focussing on an issue that
features in the learning and teaching programme (or another of the student’s choosing, so long as the
Module Leader agrees to it), which has attracted significant coverage in books, book chapters and journal
articles. Students are also required to participate in an end-of-module viva, which will appraise what they
have learnt from engaging in both formative and summative assessment.

Weighting between components A and B (standard modules only) A: 25% B: 75%

Final Assessment is Component A

ATTEMPT 1

First Assessment Opportunity
Component A

Description of each element Element weighting
1. Viva (20 minutes) 100%
Component B

Description of each element Element weighting
1. Literature review (2,500 words) 100%

Second Assessment Opportunity (further attendance at taught classes is not required)
Component A

Description of each element Element weighting
1. Viva (20 minutes) 100%
Component B

Description of each element Element weighting
1. Literature review (2,500 words) 100%
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